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Grafisk	  design	  och	  kommunika<on	  (GDK)

Prak<kgrundad	  design	  av	  kommunika<on	  med	  akademisk	  
höjd

Tre	  spår:

• Kreatör

• Management

• Produk1on
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Crea<ve	  Industries	  Global	  
Network
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Partner	  Ins<tu<ons

Artevelde University College Ghent, Belgium

Linköping University, Sweden

Ryerson University, Canada

Stuttgart Media University, Germany

University of the West of Scotland, UK
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What	  is	  CIGN

Transna<onal	  network	  within	  the	  Cross	  Media	  Design	  and	  
Produc<on	  sector

Main	  areas	  of	  ac<vity:

• Iden1fica1on	  of	  sectoral	  gaps	  and	  new	  competences	  needed	  

• Development	  of	  new	  curricula,	  learning	  methodologies	  
(blended	  learning	  materials)
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The	  Cross	  Media	  Design	  and	  Produc<on	  sector
Department	  for	  Culture,	  Media	  and	  Sport	  (DCMS)	  
defini7on	  recognises	  twelve	  crea7ve	  sectors,	  namely:

1. adver1sing

2. architecture

3. arts	  and	  an1que	  markets

4. craIs

5. design	  (see	  also	  communica7on	  design)

6. designer	  fashion

7. film,	  video	  and	  photography

8. soIware,	  computer	  games	  and	  electronic	  publishing

9. music	  and	  the	  visual	  and	  performing	  arts

10. publishing

11. television

12. radio
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Expected	  outcome

The	  CIGN	  Project	  will	  produce…

• on-‐line	  and	  on-‐site	  theory	  and	  prac1ce	  based	  course	  modules	  
addressing	  the	  skills-‐sets	  for	  cross-‐media	  design	  and	  produc1on	  
sector

• intensive	  programs	  for	  teaching	  staff	  

The	  CIGN	  will	  enable…

• a	  sustainable	  network	  for	  professionaliza1on	  and	  capacity	  
building

• a	  con1nuing	  working	  rela1onship	  between	  educa1on,	  industry	  
and	  social	  partners
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Project	  phases

1. Forska/undersöka

2. Iden<fiera	  kursbehov

3. Utveckla	  kurser

4. Test	  av	  kurser

5. Implementering

6. Utvärdering
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Två	  workshops

E-‐learning	  workshop,	  StuVgart

Sharing	  best	  prac<ses,	  Ghent
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Resultat	  av	  steg	  1:	  undersökning

Research	  of	  policy	  documents	  on	  EU	  and	  na<onal	  level

• Report	  1A	  describes	  recent	  evolu1on	  of	  EU-‐policy	  in	  
iden1fying	  skills	  gaps	  in	  cross-‐media	  design	  and	  produc1on	  
in	  the	  crea1ve	  industries

• Report	  1B	  describes	  how	  na1onal	  skills	  gaps	  are	  iden1fied	  in	  
the	  crea1ve	  industries	  in	  the	  par1cipa1ng	  countries

• The	  above	  research	  will	  inform	  future	  module	  development
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Resultat	  av	  steg	  2:	  Iden<fiera	  kursbehov

Self	  Developmental	  Learning	  	  
• Developing	  personal	  autonomy.	  Awareness	  of	  new	  learning	  

opportuni1es
Narra<ve	  Construc<on	  	  
• Storytelling/lateral/linear	  opportuni1es	  across/in	  different	  media	  

types	  	  
Media	  Literacy	  (copyright,	  IPR,	  graphic	  of	  new	  media	  in	  
professional	  contexts)	  	  
• Produc1on	  of	  Cross	  Media	  ar1fact.	  A	  combina1on	  of	  Prac1ce	  and	  

Theory,	  applying	  Interna1onal	  intellectual	  property,	  privacy	  and	  
copyright	  laws	  within	  the	  content	  of	  the	  product.	  	  

Mul<	  PlaZorm	  Crea<ve	  Produc<on	  	  
• Individual	  project	  work	  across	  a	  variety	  of	  media	  types	  	  
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Resultat	  av	  steg	  2:	  Iden<fiera	  kursbehov

Environmental/Sustainability	  Design	  	  
• To	  develop	  an	  understanding	  of	  above	  concepts	  within	  cross	  media	  Design	  

products	  	  
Entrepreneurship	  	  

• Legal	  context	  of	  establishing	  a	  business

• Developing	  an	  entrepreneurial	  a]tude	  	  

• Marke1ng	  	  
Cultural	  Context	  including	  Heritage	  	  

• Na1onal/Interna1onal/Intercultural	  contexts.	  Interna1onalisa1on	  of	  the	  
curriculum.	  	  

Market	  awareness	  in	  a	  developing	  Cross	  Media	  Context	  

• Client	  sensi1vity	  and	  service	  produc1on.	  	  
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Resultat	  av	  steg	  2:	  Iden<fiera	  kursbehov

Cri<cal	  Thinking:	  Research	  and	  Knowledge	  Transfer	  	  

• Understanding	  research	  methodologies	  and	  theore1cal	  
underpinning	  when	  applied	  to	  prac1ce.	  Self–cri1cal	  evalua1on.	  
Higher	  Order	  Thinking	  Skills	  (HOTS)	  	  

Interna<onal/Collabora<ve	  Cross	  Media	  Produc<on	  Project	  
(ICMPP)	  	  

• Team/Group/Project	  Management.	  	  

• Produc1on	  of	  a	  cross	  media	  product	  in	  Interna1onal/Cross	  
Cultural	  context	  
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Steg	  3,	  där	  vi	  är	  nu
Topic Responsible

Market	  awareness	  in	  Interna1onal	  Cross	  Media	  Produc1on LiU

Interna1onal/Collabora1ve	  Cross	  Media	  Produc1on	  Project LiU

Entrepreneurship AHS

Environmental/Sustainability	  Design	  (Packaging) AHS

Mul1-‐plaLorm	  Crea1ve	  produc1on HdM

Media	  Literacy	  (Media	  Technology/IPR/...) HdM

Cri1cal	  Thinking:	  Research	  and	  knowledge	  transfer UWS

Narra1ve	  Construc1on UWS



CIGN
CREATIVE INDUSTRIES GLOBAL NETWORK

Tommie  Nyström  /  3  november  23015  /  GrafKom

Steg	  4:	  härnäst

Under	  våren	  kommer	  vi	  aV	  testa	  eV	  antal	  kursmoduler	  i	  
StuVgart	  och	  i	  SkoVland
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www.cign-‐educa1on.eu
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Frågor


